


WE ACT AS ONE

Brand Scotland is a
collaborative effort to
harness our national story,
our technology and our
talent for all of Scotland’s
benefit.

This is the start of a
journey where we will
leverage our collective
resources in digital
technologies, data and

people.









LAUNCH ASSETS

The campaign will launch on the 11th
April with a brand film that

introduces ‘Scotland is Now’.

This will be followed up with a series
of mini documentaries where our
best asset - our very own people -
will tell their unique stories that will
be targeted to very specific
audiences.

This will be accompanied by a raft of
online and print execution, a new
scotland.org website and Augmented
Reality app in partnership with

Google.






PARTNERSHIPS

A critical enabler of Brand Scotland,
and our first campaign initiative, is
our ability to work in partnership with
Scotland’s private sector
international brands and exporters
and industry membership
organisations to create a movement
around this work.

In addition, we are working in
commercial partnership with
international media brands that will
be distributing all our content and
Scottish brands who see the benefit
in joint investment.

Home—grown hero brands’ active endorsement at launch — potential investors

|ndustry / membership bodies’ active endorsement at launch

Joint investors

Content share and distribution




TIMELINE

4 APRIL 11 APRIL
NYC preview event in NYC, San-Francisco and
partnership with NBC London campaign launch
9-13 APRIL POST CAMPAIGN
o LAUNCH

Building out team Brand Scotland
Technology integration
Business case






